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We are an all-in-one digital agency based in Montreal for 9 years. 
Our company is composed of 4 departments:
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project

Mushup
Organic coffee producer

Our mandate
Our mandate for MushUp is to manage and 
professionalize the company's social networks. We are 
also responsible for implementing online marketing 
actions to promote the brand and increase sales on 
the online store.

primary goals
� Drive traffic to the site and increase MushUp sales 

through social networks�

� Promote promotional events�

� Inform subscribers about the virtues of 
mushroom-based products.

secondary goals
� Develop partnerships with relevant communities�

� Promote well-being and connection to nature�

� Create engaging content to encourage interaction 
and build a stronger bond between the company 
and its community.
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Nara Creative transformed Mushup's social feed 
into a strategic communication tool.



By standardizing publications, we created a 
consistent visual identity that reinforces brand 
recognition. The thoughtful choice of beige and 
orange tones modernizes the brand's image, while 
reflecting its values and identity. The illustrative 
style used on some of the publications adds 
freshness and helps to distinguish MushUp. The 
company has its own unique and easily 
recognizable world. Commercial publications are 
complemented by informative visuals. These 
captivate and educate the viewer, reinforcing 
Mushup's position as an opinion leader. 



A regular and adapted publication frequency has 
enabled us to build subscriber loyalty and 
strengthen their commitment to the brand.

Former feed

New feed
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We enriched the brand's social feed with a 
variety of publications, combining 
illustrations, photographs and product 
guides. Each piece of content, whether 
informative or visual, was carefully 
designed to captivate the audience while 
highlighting the brand's products and 
universe.

mushup_coffee

Aimé par eva_carron et d’autres personnes

mushup_coffee En cette journée mondiale du lion, 
nous faisons un petit clin d'œil au Lion's Mane que 
nous utilisons dans deux de nos cafés...

Voir les 10 commentaires

mushup_coffee

Aimé par eva_carron et d’autres personnes

mushup_coffee Sortons du brouillard grâce aux 
propriétés antioxydantes et détoxifiantes du café

mushup_coffee

Aimé par yves_et_lilmn et d’autres personnes

mushup_coffee Petit rappel amical : il est temps de 
prendre soin de vous ! 

Voir les 12 commentaires

mushup_coffee

Aimé par yves_et_lilmn et d’autres personnes

mushup_coffee Nous l'avons dit, et nous le 
répéterons tant qu'il le faudra: Ajoutez des

mushup_coffee

Aimé par fra_z_er_tl et d’autres personnes

mushup_coffee  CHAMPIGNON 101 


Mieux connu sous son nom russe « Chaga », le 
Polypore Oblique est un champignon poussant...

Voir les 7 commentaires

mushup_coffee

Aimé par fra_z_er_tl et d’autres personnes

mushup_coffee  Les plantes et champignons 
adaptogènes 
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mushup_coffee

We created custom carousels for each of MushUp's social networks. This dynamic format was chosen for its potential to maximize interaction. The number of likes, 
comments, shares and saves was particularly important on this publication, as it is for the vast majority of carousels. By alternating between various formats (videos, 
carousels, simple images, stories, guides, etc.), we created an engaging user experience that encourages subscribers to explore and interact with publications, and 
subsequently, visit the brand's website.



project

caa
Canadian Travel Protection 
Federation

Our mandate
CAA provides over 7 million members with roadside 
assistance, automotive, travel and insurance services, 
and preferred discounts. The Federation brings 
together 8 regional clubs offering services to Canadian 
communities. We collaborated with the company on a 
white-label basis to offer them a complete social kit of 
visuals for their social networks.

primary goals
� Develop a trilingual publications kit, combining 

different publication formats�

� Recreate all visuals on Canva to give the 8 regional 
clubs scalable and easy-to-edit resources.

secondary goals
� Maintain a consistent image with the former social 

publications of the 8 regional clubs.�

� Offer innovative content, in a highly descriptive 
and accessible style.
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caa_national

Aimé par eva_carron et d’autres personnes

caa_national Safety first in school zones! Let's keep 
our little learners safe by driving cautiously and 
respecting speed limits. Remember, a few...

Voir les 10 commentaires

caa_national

Aimé par eva_carron et d’autres personnes

caa_national Safety first in school zones! Let's keep 
our little learners safe by driving cautiously and 

caa_national

Aimé par yves_et_lilmn et d’autres personnes

caa_national Be the responsible driver that our 
children need. Avoid distractions! For the safety of 
all, especially our children, let's prioritize...

Voir les 12 commentaires

caa_national

Aimé par yves_et_lilmn et d’autres personnes

caa_national School zones are lively during drop-off 
and pick-up times. Let's stay cautious, obey speed

caa_national

Aimé par fra_z_er_tl et d’autres personnes

caa_national School zones are lively during drop-off 
and pick-up times. Let's stay cautious, obey speed 
limits, and yield to pedestrians. Our...

Voir les 7 commentaires

caa_national

Aimé par fra_z_er_tl et d’autres personnes

caa_national Be the responsible driver that our 
children need. Avoid distractions! For the safety of

In order to maintain a coherent image 
with previous regional club social 
publications, we advised the client to 
combine 2 styles of publication that work 
very well together: the photographic style 
and the illustrative style.



These styles meet our objectives of 
accessibility and comprehensibility. In 
fact, photographs really speak for 
themselves. Often, they're self-sufficient 
in conveying messages. Illustrations are 
also universal and appeal to all types of 
audience. They make content more 
accessible and entertaining. What's more, 
they can be used in a variety of contexts 
and situations, leaving our client with an 
infinite number of possibilities.
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caa_national

One of the many formats used in our social kit is the carousel. This format is often appreciated by Internet users, usually generating a higher level of 
engagement (likes, comments, shares). Carousels allow us to make textual content more digestible, by spreading out longer texts over different slides, and 
accompanying each piece of information with explicit photographs. This allows us to present textual content directly on the visual, rather than in the description 
below the publication, which is too rarely read.



project

marie-yvonne 
paint
Luxury real estate broker

Our mandate
Marie-Yvonne Paint is a real estate broker specialized 
in luxury residential transactions. She operates in the 
Greater Montreal area. Our mandate includes 
ensuring her digital presence on social networks and 
increasing her online notoriety.

primary goals
� Increase traffic to the Marie-Yvonne Paint website 

via social networks�

� Provide daily updates on new properties for sale, 
price adjustments, sales, upcoming open houses, 
etc.

secondary goals
� Develop partnerships with other real estate agents 

and industry experts in Quebec�

� Promote Marie-Yvonne Paint as a luxury real estate 
broker in order to increase the number of 
properties in her portfolio.
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Nara Creative redesigned the visual 
identity of Marie-Yvonne Paint's real 
estate agency, introducing an elegant, 
modern graphic identity. At the same 
time, we diversified the publications from 
educational information and industry 
insights to practical advice and refined 
photography of properties for sale.



Each publication is designed to inform 
and captivate a demanding clientele, while 
highlighting the agency's expertise and 
the quality of the properties on offer.
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watch the video watch the video

https://www.instagram.com/reel/C7jXyVxNziT/
https://www.instagram.com/reel/C7AQcGQNKPe/
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marieyvonnepaint

Each publication follows a publication calendar that is updated monthly. As soon as a new property is listed for sale on Marie-Yvonne Paint's website, a 
publication is added to the calendar and produced. It is then approved by the client and posted on social networks. The same process is used for sold 
properties, price adjustments, open houses, etc. 



project

Talan
Consulting in transformation 
and technological innovation

Our mandate
Talan helps its customers improve their profitability by 
optimizing their business processes and implementing 
technological solutions. Talan's North American 
division has been working with us for many years, to 
help them manage their social networks. Our 
mandate is to create numerous social publications 
highlighting the company's products and services, 
webinars and events, corporate culture and more.

primary goals
� Develop Talan's presence on social networks and 

promote the brand on the North American 
continent�

� Increase traffic towards Talan's website�

� Introduce the company's products and services to 
a maximum number of prospects.

secondary goal
� Promote the company by highlighting its corporate 

culture and its employees.
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For several years now, Nara Creative has 
been designing numerous publications for 
Talan Americas' social networks.



Over time, various formats and content 
have been created and tested to grow the 
company's audience and generate more 
engagement. These formats include 
carousels, single images, videos, stories, 
as well as banners for company events 
promoted on LinkedIn. 



Lately, we've been pushing the vertical 
format for single images (instead of the 
standard square format). This format 
allows us to occupy more space on a 
phone, helping to better capture the 
user's attention. This format is also 
gradually replacing the square format 
originally preferred by social networking 
algorithms. talan_americas

talan_americas

Aimé par eva_carron et d’autres personnes

talan_americas  RÉSULTATS DU SONDAGE | 
Quelles fonctionnalités de durabilité 
souhaiteriez-vous voir intégrées dans votre ERP ?

Voir les 10 commentaires

talan_americas

Aimé par eva_carron et d’autres personnes

talan_americas

Aimé par eva_carron et d’autres personnes

talan_americas  Directeurs des opérations, 
logistique, supply chain, TI... Marquez vos 
calendriers pour le 15 mai prochain! 

talan_americas

talan_americas

Aimé par eva_carron et d’autres personnes

talan_americas Nous sommes fiers d'annoncer que 
Talan a été reconnue Best Workplaces™ Managed 
by Women 2024" par Great Place to Work Canada

Voir les 10 commentaires
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This page shows the wide range of content we've produced for Talan. These include surveys, employee photo galleries, webinars and events promoted on 
LinkedIn. These 3 types of content greatly stimulate engagement and reinforce the company's online image. This positions the company as a company close to its 
employees and its community, always attentive to their opinions and recommendations.



project

Zinzin
Restaurant

Our mandate
Zinzin is a restaurant located in downtown Montreal, 
in the heart of the Quartier des Spectacles. It offers 
homemade cuisine that evolves with the seasons. We 
are currently in charge of the restaurant's social 
networks, as well as the implementation of digital 
marketing actions to promote the restaurant and its 
menu.

primary goals
� Develop the restaurant's brand image and boost 

Zinzin's profile on social networks�

� Promote the menu and specialties to users�

� Grow the size of the audience to maximize the 
reach of social networking efforts�

� Increase the number of reservations and 
customers visiting the restaurant. 

secondary goals
� Increase engagement on publications�

� Run recruitment campaigns on social networks 
according to the restaurant's needs.

1 8



Nara Creative refined the restaurant 
online presence by creating rich visual 
content in line with Zinzin's predefined 
visual identity. Through a variety of 
publications, including illustrations, 
photographs and videos, we captured 
Zinzin's essence. From presenting the 
dishes and menu to the distinctive 
atmosphere of the restaurant, each visual 
was designed to reflect the restaurant's 
identity and to offer users an immersive 
experience.

restaurant.zinzin

Aimé par eva_carron et d’autres personnes

restaurant.zinzin Cette semaine, nous vous 
présentons la tarte feuilletée au pesto, tomates, 
mozzarella fraîche et basilic. 

Voir les 10 commentaires

restaurant.zinzin

Aimé par eva_carron et d’autres personnes

restaurant.zinzin Cette semaine, nous vous 
présentons la tarte feuilletée au pesto, tomates, 
mozzarella fraîche et basilic. 

restaurant.zinzin

Aimé par yves_et_lilmn et d’autres personnes

restaurant.zinzin Le restaurant Zinzin ouvre 
prochainement au centre-ville de Montréal à la 
@maisondeveloppementdurable, en plein cœur du 
Quartier des Spectacles. 

Voir les 12 commentaires

restaurant.zinzin

Aimé par yves_et_lilmn et d’autres personnes

restaurant.zinzin Le restaurant Zinzin ouvre 
prochainement au centre-ville de Montréal à la 
@maisondeveloppementdurable, en plein cœur du 
Quartier des Spectacles. 

restaurant.zinzin

Aimé par fra_z_er_tl et d’autres personnes

restaurant.zinzin En cuisine, il faut savoir laisser 
libre cours à son imagination, à sa passion et à sa 
folie pour concocter la plus savoureuse des recettes. 

Voir les 7 commentaires

restaurant.zinzin

Aimé par fra_z_er_tl et d’autres personnes

restaurant.zinzin En cuisine, il faut savoir laisser 
libre cours à son imagination, à sa passion et à sa 
folie pour concocter la plus savoureuse des recettes. 
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restaurant.zinzin

We optimized the restaurant's customer experience by making its menus available online. This gives the community an attractive preview of the 
dishes, creating excitement and encouraging people to visit the restaurant. At the same time, meticulous photo retouching was done to display the 
dishes on vinyl, in perfect harmony with the decorative theme of the restaurant's dining room.



project

Corpo’events
Event management agency

Our mandate
Corpo'Events is a corporate tourism agency based in 
France. The company organizes incentive seminars, 
team-building activities, corporate trips and evenings. 
Corpo'Events has also designed an event 
management tool, available for sale on a dedicated 
platform. Our mandate for the company is to manage 
its social networks, as well as to implement digital 
marketing actions to promote the brand and increase 
sign-ups for its services.

primary goals
� Increase traffic to Corpo'Events website via social 

networks�

� Increase teambuilding and incentive travel 
bookings on Corpo'Events websites, and purchases 
of its event management tool.

secondary goal
� Promote team cohesion and the benefits of team 

building.
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Nara Creative enhanced Corpo'Events' 
communications with a diversity of 
publications. Galleries, single images, 
polls, blog posts and videos have been 
carefully integrated to maximize 
engagement and meet the specific needs 
of each brand. Each piece of content is 
designed to captivate and inform, while 
reinforcing the online presence of 
Corpo'Events brands.
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Over the years, we've boosted 
Corpo'Events' online presence by 
integrating high-impact videos and 
carousels. These powerful visual formats 
are designed to take the target audience 
on a journey through immersive 
experiences, while delivering tailored 
messages for each brand. Our aim is to 
captivate audiences with content that 
inspires and engages, while reinforcing 
awareness of Corpo'Events and its 
associated brands.

Watch the video

Watch the video

Watch the video

Watch the video

https://www.facebook.com/watch/?mibextid=WC7FNe&v=1079938239665490&rdid=bqCT4rOHNhKiVDHc
https://www.facebook.com/watch/?mibextid=WC7FNe&v=1421955855074537&rdid=gSjof7pI4lyU9euw
https://www.facebook.com/watch/?v=463842146607135&ref=sharing
https://www.facebook.com/watch/?mibextid=WC7FNe&v=1088717055841850&rdid=WfgmiXQykIt9JkxC


project

the lanvac 
group of 
companies
Supplier of surveillance 
products and services

Our mandate
The Lanvac Group is a supplier of surveillance 
products and services in North America. It comprises 
3 distinct entities: Surveillance Lanvac (monitoring 
services for third parties), NBG Telecom (selling 
surveillance equipment) and FindMyAlarm (a platform 
connecting alarm dealers with end users). Our 
mandate is to promote the group on social networks, 
in order to increase sales and use of its services.

primary goals
� Raise brand awareness on social networks�

� Boost traffic on entities’ websites, increase service 
registrations and encourage product purchases.

secondary goal
� Expand the group's reach to obtain privileged 

partnerships with surveillance equipment 
suppliers.

2 4
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lanvac_surveillance

Aimé par eva_carron et d’autres personnes

lanvac_surveillance NBG TELECOM I  Ready to 
enhance security for your clients?

With NGB, explore our extensive online catalog...

Voir les 10 commentaires

lanvac_surveillance

Aimé par eva_carron et d’autres personnes

lanvac_surveillance  Here's a throwback of our 
recently completed CANASA trades show 

lanvac_surveillance

Aimé par yves_et_lilmn et d’autres personnes

lanvac_surveillance FINDMYALARM I Your Clients, 
Our Mission: Conquering Together 


Let your prospective clients discover your services...

Voir les 12 commentaires

lanvac_surveillance

Aimé par yves_et_lilmn et d’autres personnes

lanvac_surveillance LANVAC GROUP I More than a 
team, a family story 


lanvac_surveillance

Aimé par fra_z_er_tl et d’autres personnes

lanvac_surveillance Your feedback writes our story. 
At Lanvac, your opinions are invaluable, and we 
sincerely thank you for your precious comments!

Voir les 7 commentaires

lanvac_surveillance

Aimé par fra_z_er_tl et d’autres personnes

lanvac_surveillance Lanvac Surveillance integrates 
the new IPC10 Paradox Receiver! 
=

Since The Lanvac Group promotes 3 
companies with distinctive brand images 
on its social networks, the challenge was 
to find the best way to make them cohabit 
together. 



To do so, we suggested a publication 
calendar alternating cyclically between the 
3 entities. For each entity, we came up 
with different content and publication 
formats�

� For Surveillance Lanvac, we presented 
the company, its history, monitoring 
stations, employees and services�

� For NBG Telecom, we focused mainly 
on the catalog of products available, 
ongoing promotional offers, and 
advantageous new partnerships.�

� For FindMyAlarm, we presented the 
benefits of the platform and how to 
sign up and use it.
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Over the years, we've increased the 
number of videos in The Lanvac Group's 
publication calendar. Indeed, this format 
is widely promoted by the algorithms of 
social networks, as it creates more 
engagement. 



We've used this format to present the 
products sold by NBG Telecom and their 
benefits, via 3D models of the products; 
to highlight Surveillance Lanvac and its 
social and environmental commitments; 
and to increase awareness of 
FindMyAlarm among the audience and 
potential customers.

watch the video

Watch the video

watch the video

Watch the video

https://www.facebook.com/lanvacsurveillance/videos/422906287371230/
https://www.facebook.com/lanvacsurveillance/videos/1045327300271882?locale=fr_CA
https://www.facebook.com/watch/?v=405593162058038
https://www.facebook.com/watch/?v=977949033706753
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Zeina Khalil
Real estate agent

Our mandate
Zeina Khalil is a real estate agent working in the 
Greater Montreal area. She handles the purchase, sale 
or funding of residential properties. Our mandate is to 
develop her digital presence on social networks and 
increase her notoriety. 

primary goals
� Increase traffic to Zeina Khalil's website via social 

networks�

� Inform subscribers about the advantages of being 
accompanied by a real estate agent when buying 
or selling a property.

secondary goals
� Develop partnerships with other real estate agents 

or industry experts�

� Increase the number of properties in Zeina Khalil's 
portfolio.
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Nara Creative enriched Zeina Khalil's 
marketing communications by diversifying 
the type of content published. We created 
a balance between educational content on 
the industry, practical advice for buyers 
and sellers, and attractive photography of 
properties for sale. Each publication is 
designed to inform, engage and captivate 
the audience, while showcasing Zeina 
Khalil's expertise and professionalism.

zeinakhalil_immobilier

Aimé par eva_carron et d’autres personnes

zeinakhalil_immobilier Vous avez pour projet 
d'acheter ou vendre un bien à Montréal? Voici une 
petite carte qui fait le point sur les prix de vente...

Voir les 10 commentaires

zeinakhalil_immobilier

Aimé par eva_carron et d’autres personnes

zeinakhalil_immobilier Superbe cottage 
impeccable, situé dans un secteur très convoité a

zeinakhalil_immobilier

Aimé par yves_et_lilmn et d’autres personnes

zeinakhalil_immobilier Les visites constituent une 
étape clé dans le processus de vente d'une 
propriété : chaque petit détail compte pour...

zeinakhalil_immobilier

Aimé par yves_et_lilmn et d’autres personnes

zeinakhalil_immobilier Située dans un secteur très 
convoité de Ste-Dorothée, le "Domaine St-Malo",

zeinakhalil_immobilier

Aimé par fra_z_er_tl et d’autres personnes

zeinakhalil_immobilier 5 bonnes raisons de faire 
équipe avec un courtier immobilier


Une transaction immobilière est souvent vécue...

Voir les 7 commentaires

zeinakhalil_immobilier

Aimé par fra_z_er_tl et d’autres personnes

zeinakhalil_immobilier Les visites constituent une 
étape clé dans le processus de vente d'une 

Voir les 7 commentaires
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zeinakhalil_immobilier

Develop an informative content strategy for Zeina Khalil, integrating a variety of texts designed to incite either a call or a click. Publications include 
information on the real estate industry, both general and specific to Quebec and Montreal, quarterly figures, legislative updates, as well as real estate, 
decorating and property search tips. Each piece of content is designed to educate and guide customers, while stimulating their interest through relevant 
calls to action.
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there's more.

if you're looking to:

find a brand name that sets you 
apart from the competition

boost your visibility on search 
engines

feed your platforms with original and 
referenced content

get in touch 
with us,

we'll take care 
of that too!

contact us



A human-sized agency, with real experts in 
design, development and marketing, 
working seriously and efficiently, with 
complete transparency. Thank you for our 
long-standing collaboration! See you soon.

Corpo’EVents
Event management agency

customer testimonials
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We had a very good experience with Nara 
Creative. The service is professional and, 
above all, you feel that they put the client at 
the center of the process. They listened to 
our needs and responded with speed and 
flexibility! Thank you so much!

Fondation de la visite
Charity organization supporting families

Working with Nara Creative was a great 
experience! They were very responsive and 
professional in creating our website, and 
their grasp of social media and graphic 
design was outstanding! They walked us 
through every step of the process, providing 
effective solutions tailored to our business 
needs. I recommend them without 
hesitation! I look forward to renewing the 
experience!

Mushup
Organic coffee producer

If you're looking for a company that will take 
your ideas and turn them into high 
definition reality, NARA is the right choice 
for you. You need a company that will take 
the time to understand your vision. This is it.

NBG Telecom
Alarm and surveillance equipment distributor 

A few words to let you know how much the 
team and myself are satisfied of your 
services. Your ability, availability and 
integrity are, without a doubt, qualities that 
separate you from other companies.

Marie-Yvonne Paint
Luxury real estate broker



We'd love to have a chat. Send us a message and let's start the conversation!

Follow us on social networks:

A QUESTION, A PROJECT

OR EVEN A DAD JOKE?

contact us

@NaraCreativeMtl @nara_creative nara-creative


