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We are an all-in-one digital agency based in Montreal for 9 years.
Our company is composed of 4 departments:

DESIGN DEVELOPMENT MARKETING CONTENT
CREATION
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JOURNEY
GROUPE
CONSEIL

Create a brand image including a company name and
aesthetic.

» A brand image that's both young and professional.

« A modern brand image, without going off the
beaten track.

« A dynamic, striking brand image, with bright and
punchy colors.

JOURNEY JOURNEY

Groupe conseil Groupe conseil
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Create a brand image centered around a name,
including the creation of a logo and aesthetics.

» A modern, uncluttered brand image.

» A brand image that is both colorful and soothing.

« A brand image that conveys the idea of expertise
devoted to human well-being.
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NBG TELECOM

‘JINBG

telecom

Redesign a brand image, including refreshing the logo
and aesthetics.

« A modern and professional brand image.
» An accessible brand image.
 Afresh look.
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TYPEISUPPORT
(Université McGill)

Create a logo and related visual identity, and develop
a panel of illustrations and icons.

« An invitation to converse and share on the topic of
diabetes.

» An approachable, inclusive and non-judgmental
Image.

» The gamification of the project through playful,
welcoming visuals.
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Marie Lepéche 13 ba! 34 1

. g Confirme 2 Modules Jours de Trophés Certificat
‘EL - ; complatés connexion gagnés de cours

Dashboard
Besoln d'aide 7

N

Les cours

Les catégories de cours

P Médication Surveillance de la glycémie
E 4 O /1 cours complété O/ N cours complété

Mouvelles

N Alimentation Hypoglycémie et hyperglycémie
| > | — O / 11 cours compléte O / 1 cours compléts

Mediatheque

Activité physique Santeée et situations particulieres
O /N cours complété O/ M cours complétd

® Le forum m= |Les nouvelles

ﬁ Paramétres

Clavardage: nos difficultés autour du diabeét... 10 choses a savoir sur les maladies des reins
par equipe. support - 23 Mars 2019 238 Mars 2012

Peut-on faire le ramadan en cas de diabete? Les meilleures diétes pour diabétiques
par Sherlock-22 - 17 Mars 2012 17 Mars 2019

Enfin une biére sans glucide! Nos recettes: Crevettes au vermicelle
par Béatrice-langevin - 12 Fevrizr 2019 12 Février 2019

Diabéte gestationnel : quel régime? Qu’est-ce que votre urine dit de vous?
par equipe. support - 3 Fayrier 2019 3 Fevrier 2019




ABRITA

CONSTRUCTION

INC

Create a complete visual identity.

« A modern and minimalist brand image.

» Abrand imaget

* Abrand imaget
rigor and know-

pleige
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MAISON
ELIZABETH
HOUSE

Maison

Elizabeth
House

Modernize the organization's logo and name, and
create a brand image that previously didn't exist.

» A specific color hue (blue/green).

» A brand image that highlights men and women in
equal measure.

 Alight, caring brand image, deeply connected to
the world of parenting.

Maison

Elizabeth
House




Hug / Care 'E' from Elisabeth lconography playful that shows the
Inspired by existing logo ideas of compassion and caring as
well as the notion of shelter with the
'E' being covered
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Creation of a logo and an associated powerful visual
identity.

» Evoke modernity and technology.
» Use bright, acidic colors.

» Visually convey the notions of competence,
mastery and know-how.

Headlines - Sora Bold You Wa nt to grow.
We help you do it!

Subheading - Sora Light / Bold We focus on your success
and health.
Nothing else.

Body text - Poppins Iight | bold L'innovation et la technologie doivent simplifier la vie, et non
linverse. Nous avons créé Schématiq pour nous assurer que notre

innovation fonctionne pour vous, votre entreprise et vos employés.
Imaginez des solutions professionnelles qui vous facilitent le
travail ,pour que vous puissiez profiter davantage de la vie. Une
technologie si facile a apprendre et a utiliser que vous

retrouverez du temps libre.
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Who we are  What we do How we do it Design your business growth —

You want to grow. We help you do it!

Design your business growth Contact Us

ICF \\

Member

INTERNATICMAL

COACHING
FEDERATION

Benefit from
Certified Digital Business
C-Suite Coaches
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GENISTAR

GENISTAR GENISTAR

ITHE FUTURE LOOKS BRIGHT ITHE FUTURE LOOKS |

Creation of a logo and visual identity.

« Reflect the customer's expertise and qualifications.
» Evoke modernity and technology.

» Visually convey the notions of competence,
mastery and know-how.
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o™y, Diabetes
DIABETES } Clinical Trials

CLINICAL TRIALS “a?’’ Network
NETWORK

Create a logo and visual identity. Develop a panel of
illustrations and a toolbox enabling the customer to
create new ones in-house.

« An invitation to converse and share on the topic of
diabetes.

» An approachable, inclusive and non-judgmental
Image.

 Reflect the notion of progress and ongoing
research.

In progress, searching,
movement, constant
movement

Universal symbol Link

for diabetes Connection Activity/Movement

Collaboration
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Diabetes
O clinical Trials AboutUs Blog Medialibrary Community Contact Q  FR My Account
@ Types of Diabetes @ Mutrition Physical Activity @ Glucose Management 7} Medications @ Lab Tests

Haome > Besources

Welcome to Our Media Library

Our library includes all short videos, PDFs, articles, podcast episodes, presentations, and
recorded webinars created to date, Search the hbrarybrtnpm or resource type to find what
you are looking for.

q Seanch in owr média Hibrary Risourcs typa  »

FEA

=, Diabetes
?O Clinical Trials About Us Blog Ressources Contact Q FrR My Account
¥’ Network

~

& EDUCATHONAL ARTICLES

The story behind the
platform

Managing Diabetes:

Tips for a Healthier Lifestyle
- Lorem ipsum dolor slt amel. consectatur

Learn more about Knowing Diabetes’ mission, the adiplacing elit Mulla nulla lectus. commoda

team behind it, and frequently asked questions.

A place to

connect and loNAL ARTICLES

learn more

about diabetes. L ) vMyths and Facts: S
3 Truth from Fiction b b

. consectetur adipiscing elit. 5ed porttitor ac eros
lisis, vulputate mi ut, dapibus ligula, Proin posuere i S i St it it i i 0
m.Lorem ipsum dolor sit amet, consectetu,

Knowing Diabetes is a platform for
individuals living with diabetes, their
families, and support systems to access
information on all forms of diabetes.
Research and healthcare professionals can
also join the community to connect with
others working to improve the lives of
individuals with diabetes.

& HEALTHY LIVING GUIDES

Nutritional Guidelines for People
with Diabetes

Lorem ipsum dolor st amet, consectelur
adipiscing elii Mulla nulla fectus. commodo

NQrQ
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YOU-CAN.BIZ

Slight redesign of the existing logo to modernize it
while preserving its essence, and development of a
relevant visual identity.

» Demonstrate the customer's expertise and
qualifications.

» Visually translate the notions of competence,

: E:/i)sl:ee%:?jel;nc?fv::g/iva and trustworthy partner. 0 P E N I N G
DOORS TO
NEW MARKETS
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NUTRIORIA

NUTRIORIA

Create a brand image around a pre-established name,
logo and color tone.

» A brand image that speaks to both West (Canada)
and East (China).

» A brand image combining youth and
professionalism.

+ A website featuring illustrations.

28
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MOMENTUMM

Creation of a logo and visual identity.

« Refer to the services offered (videography among
others) and exploit the word "Momentumm".

« Translate the notions of know-how and expertise.
» Evoke the idea of a trusted partner.

pleige
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O l s l RS LETTRE L LETTRE G MOUVEMENT

DE GENTILLY DYNAMISME

DE LOISIRS
DANSE
ACTIVITE PHYSIQUE

LOISIRS
GENTILLY

Longuewid

GRADIENT POUR
PRESENTER LES 4 POLES
D’ ACTIVITE

Creation of a logo and visual identity.

» Develop a brand image that evokes conviviality,
community, diversity and accessibility.

« Create an image that represents movement,
growth and fulfillment.

* Present the diversity of available activities in a clear
and playful way.
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VAL VAl

Redesign of the existing logo. Create the associated
visual identity for the restaurant's communication
materials.

+ Create an approachable, upbeat image.

« Evoke the vinyl records that are part of the
restaurant's interior design.

« Evoke a fresh and healthy cuisine.

H#0B3D3D

HFCF7FO

pleige
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4

find a brand name that sets you
apart from the competition

promote your brand on social
networks

boost your visibility on search
engines

feed your platforms with original and
referenced content

WE'LL TAKE CARE
OF THAT TOO!

[ CONTACT US j

36
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CUSTOMER TESTIMONIALS

-
Looking for a new partner to renew our web
presence, | followed the advice of a friend
who had led me to Nara Creative. She was
right to do so.

From the very first contact, Nara's team
guided me in a very professional and
efficient manner. Just what I'd been looking
for. The specialists put a lot of effort into
understanding our business model and
skills, which target customers on at least
two different continents.
The cooperation was always very
understanding, and the content creation
took a load off my mind. | was very
impressed by the result, and by the
creativity and courage to try something
new.

YOU-CAN.BIZ

International business development

\

A great project with Nara Creative. They are
professional, competent and attentive to
our needs. Their deliverables are perfect and
of the highest quality. Many thanks again!

JOURNEY GROUPE CONSEIL

Business management consulting firm

If you're looking for a company that will take
your ideas and turn them into high
definition reality, NARA is the right choice
for you. You need a company that will take
the time to understand your vision. This is it.

NBG TELECOM

Alarm and surveillance equipment distributor

Working with Nara is a very pleasant and
inspiring experience. They have great
aesthetics and creativity. They took their
time to understand our core values and
created the most fitting digital
representation for us (NUTRIORIA)!

Also have to mention that Nara really is a
company that always thinks what is best for
their clients, they do not hold back
information and they do not hesitate to
share their insights on whatever issue
clients face.

In short, an honest, reliable, creative and
inspiring company! Great experience
working with Nara!

NUTRIORIA

Nutrition services for businesses
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CUSTOMER TESTIMONIALS

A few words to let you know how much the
team and myself are satisfied of your
services. Your ability, availability and
integrity are, without a doubt, qualities that
separate you from other companies.

MARIE-YVONNE PAINT

Luxury real estate broker

They just get it! Creative and very easy to
work with.

VRESH FOODS

Producer of ghee (clarified butter)

A human-sized agency, with real experts in
design, development and marketing,
working seriously and efficiently, with
complete transparency. Thank you for our
long-standing collaboration! See you soon.

CORPO’EVENTS

Event management agency

pleige

Having the opportunity to work with Nara
means having the chance to discover a
team built on strong human values, aware
of your needs and capable of working
efficiently on any subject you might bring to
the table. | can only warmly recommend
Nara Creative and its collaborators. Thank
you all again for your proactivity and
kindness.

GROUPE STUDI

Online courses

Robin and Nara Creative are a superb
partner as we develop a new online
platform for people with diabetes called
Knowing Diabetes. The enthusiasm,
sincerity, professionalism, quality, and
integrity that Nara is investing in this
project is truly exceptional, and Robin and
his team are a real pleasure to work with.

DIABETES CLINICAL TRIALS NETWORK

Diabetes information platform
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A QUESTION, A PROJECT
OR EVEN A DAD JOKE?

We'd love to have a chat. Send us a message and let's start the conversation!

{ CONTACT US J

f @NaraCreativeMt| @nara_creative IN nara-creative



